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Deliver the
Power of Fast
Payments with

Card@Once Plus

Consumers appreciate the
flexibility of physical + digital
payments - see the data



When it comes to making purchases in today’s
environment, the data is clear — consumers like options.

According to a recent online
survey conducted by CPI® of
more than 2,000 consumers’,
respondents stated they favor
using a digital wallet when waiting
for a physical card. This means
they appreciate being able to
choose between physical debit or
credit cards, digital wallets, and
other payment methods.

71% of the cohort 18 to 37 find it
appealing to use a digital wallet while
waiting for their physical card to arriveZ.
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If you are a financial institution looking to ensure that
you earn the primary place in your accountholder’s
wallet — there are two questions to consider:

1. Are you meeting your cardholder with
digital to physical convenience to be
their provider of choice?

2. Are you able to deliver this physical
and digital experience with efficiency
and scale for your organization?

CPI can help you get started on your
physical to digital journey. Read on to
understand the data behind this strategy.
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Modern Consumers Embrace Payment Options

Data at a Glance
Payment Methods Actually Used

in the month proceeding the survey

Preference for Payment Choice Physical debit card _ 77%
Digital wallet users who

agreed: " like having the con | -~
choice to use a card or

smart device to make enysicatoredit cord | T ==
purchases. O08%

Liked the choice
Apple Wallet - 29%
Google wallet* - 19%

) Prepaid card - 16%
m Totally agree (74%) == Agree a little (24%) Other (2%)

Samsung wallet* I 5%

CPI Wave 5 Consumer Study (n=2046), March 2025

The trend toward offering more choices is driven by the desire for convenience, flexibility, and control over
how and when they make payments.

Financial institutions that provide a variety of payment channels are better positioned to meet the diverse
preferences of their cardholders, which can lead to increased satisfaction and loyalty.
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Debit cards are still the preferred physical card to use,
but digital now shares the #2 spot with credit cards?

Consumer reliance on physical cards and digital payment options has steadily increased in recent years, mostly at the
expense of cash transactions. Card use is already an ingrained behavior for many, and the modem convenience of
contactless solutions has only helped further solidify this option for proponents of this form of payment.

However, for the first time, digital payment methods as a primary payment method were on par with physical credit cards,
and a solid second place over credit card cards for the younger generations.

Ages 18-37 Ages 38-57 Ages 58+
Preferred Primary Preferred Primary Preferred Primary
payment payment payment payment payment payment

method method method method method method

Debit card that you insert, swipe or
wave

33% 37% 39% 39% 40% 45%

Credit card that you insert, swipe or
wave

15% 15% 19% 21% 27% 30%

A debit or credit card through a
smartphone or smartwatch-based
payment app/digital wallet

24% 24% 16% 17% 10% 1%

Cash 13% 9% 10% 8% 14% 8%

Other B Preferred payment method 6% 4% 4% 5% 39, 3%,

B Primary payment method

CPI Wave 5 Consumer Study (n=2046), March 2025
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Security concerns are the key reason for
the generation gap in digital wallet usage

Copyright 2026 CPI Card Group

Consumers demonstrate contrasting attitudes toward the transition to
an all-digital payment environment. Approximately two-thirds express
strong interest in using digital options, citing benefits such as
enhanced security®. This group views digital solutions as a natural
evolution toward simplicity and efficiency

However, as shown on the previous graph, a notable segment of older
respondents have not used digital payments. The data indicates they
remain hesitant, primarily due to concerns about security
vulnerabilities and limited acceptance across merchants.

Behavioral habits also play a role. Many consumers are accustomed to
the ease of physically presenting a card, which creates resistance to
change. These reservations are most pronounced among older
demographics, who tend to prioritize familiarity and reliability over
innovation. By emphasizing the security benefits of digital
payments, you can mitigate those concerns and put your
cardholders’ minds at ease.




Multichannel options
give cardholders the
best of both worlds

Offering both physical and digital instant
payment options can help financial institutions
increase brand positioning while competing for
top-of-wallet status. Giving cardholders more
choice delivers clear business value for
institutions, helping meet growing
expectations for convenience, control, and
flexibility in a technology-driven world.

By catering to the full spectrum of consumer
preferences with physical instant issuance,
push to digital wallets, and fraud mitigation
strategies, providers can create a unified
payments experience that will help engage
and retain cardholders while appealing to
new ones.

Institutions interested in deploying a digital
solution in addition to their current physical
payment offerings should consider working
with a trusted payment solutions provider that
has the products, services, and industry
expertise needed to guide the process from
consultation to delivery.
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what's next
together.




Are You Ready
for the Future?

Consider a multichannel payments strategy
to help move your cardholders forward with
new digital experiences. Our powerful
payment offerings help ensure businesses
are ready to meet their cardholder needs
today while simultaneously preparing for
what'’s to come tomorrow.

At CPI, we provide a full spectrum of digital
and physical solutions designed to help you
delight your cardholders, build loyalty, stay
top-of-wallet, and help drive revenue.

1, 2, 3, 5: CPI, Wave 5 Consumer Study (n=2046), March 2025
4 PaymentsJoumal, Gen Z: The Generation That Chooses,
September 2025

CPl is a payments technology company that is integral to the payments ecosystem. CPI’s
connections, people, and solutions enable payments for a broad and expanding customer base
including thousands of U.S. financial institutions, processors, fintechs, prepaid program
managers and more, and these customers count on us to deliver what's next.

We continue to transform alongside the market, and for decades have invested in building deep [ ]
connections and flexible solutions for our customers. Our proprietary platform and expertise c I
uniquely position CPI to deliver today, tomorrow, and into the future as the market expands and ™
payment methods evolve. Learn more at www.cpicardgroup.com.

www.cpicardgroup.com
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http://www.cpicardgroup.com/
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